Communications and Outreach Initiative
GOAL NUMBER THREE:
[bookmark: _Toc420675931]Nevada County children and families are represented in the larger community
	OBJECTIVE
	STRATEGY
	OUTCOMES
	INDICATORS
	RESULTS

	3.2 Increased community knowledge of and engagement in the needs of children 0 to 5
	Community collaboratives
	Collaboratives discuss needs of young children and families


Attendees gain useful knowledge
	# of monthly meetings pertaining to young children and their families

Average rating of usefulness of the information
	• 9 Community Support Network (CSN) Partner meetings
• 12 CAPC/CSN Steering Committee meetings

• On a scale of 1 (low) to 5 (high), average rating by attendees is above 4.



Communications and Outreach Initiative
GOAL NUMBER FOUR:
[bookmark: _Toc262211792][bookmark: _Toc420942247]Nevada County families have access to integrated, collaborative and sustainable services
	OBJECTIVE
	STRATEGY
	OUTCOMES
	INDICATORS
	RESULTS

	4.1 Increased communication and collaboration among agencies and organizations that serve the 0 to 5 population
	Community collaboratives
	Agencies that serve young children engage with the collaboratives
	# of agencies serving young children that attend at least 2 meetings per year
	20-22 agencies attend at least 2 meetings per year. 46 partner organizations provide services to children 0-5 years old.



	4.5 Increased access to linguistically and culturally appropriate family services for Spanish speakers
	Commission support and advocacy for linguistically and culturally appropriate family services for Spanish speakers
	Grantees provide linguistically and culturally appropriate services
	bilingual and bicultural staff 
	• a large trifold guide called “Make Time for Yourself – a self-care guide for busy parents”
[bookmark: _GoBack]In both English and Spanish. Have given out 100 English, 75 Spanish.
• a card called “Make Time for Yourself – Start a Conversation”
English only assuming bilingual providers.  Have given out 100.
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